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- shaps aren't new i i
arivenny, how theyre prolilera-
ing, Anel it's not just small, funky
estpmers who are poing tor them

all sores of estallislied wanmes
such as Gap, Frod Perry, Terra Plana, Nike,
Yohiji Yarmaneteo aned eule designes Rachel

Ity have explored the notion, They'te eve
rewliere lioen a ||ijl\h Slocel nuear you o the
TONICst ACTICan SUmmer reson I
Phumpaons — whiich, during Augmst, was
anwashe winh o up '-|'|n].1'-, 1'r||'|1i|‘.inj: thie
sery upnuarkotl Hormis,

Restanrants, palleries, olubm, theatees,
vl ad apgency, are laehing on 1o the

cotterpt atinl gsering Lo Janinienl spells an
surprising locations, A Fresh Illl‘ul'i|' AL
even been devised o moke them seom

newer {han they are Limmited Pelition

Expeniences” is the latest meomiker, Onee
i i whin Cosnn cles Clangons
frest carne up with Uhe idea, they wers callid
stores,. The dded was that they
ponnced an an epty space, arrived Bt

einerralla
anted ebren seveetively, Lud out thelr wares
andd then, whien the fun was aver, Toldsd

ap thelr ents and were pome, As Lirela

Do Los il

OPPING MAD

[Hewson, Sellridges’ head of creative, puts
i "Whereas in the 19805 and 19904 peo-
Er]q' were looking fo CTRE dal jeces in simall
runs, so now we have the popeup, which
is veally the same idea, just in a different
wrapper, [t provides a walk-in experience o
retall moment that causes a stiv and then
c|i'i.‘l[_r]:-|'.‘l|‘.'i. It Fewels dmter thal desare for dis-
covering things that not everybody knows
aboat amel lor huyiuu ﬂhlrjg_'. that no one
else has” 1t also, as many a commentatos
ot the relall seene has observed, a wonder-
Ful way of breaking up the uniformity of the
high street, of teeding little surprises into
1 hyer .n.']m;ljmi:ug moncilinre,

11 a notion that fits particularly well with
the cureent rather wicky tmes, As busi-
nosses, alas, Lo bresker, 5o there ame vacant
Hj TR avablable, often at -_-xLL'nurdimrll:,' lonw
rents, anel their owners are happy to have
something hip and happening roosting there
{0 grives the hkli[liih[; sonnies life, Aliost e
importantly, many shopkeepers have sensed
At they have fo try harder for their share of
the retailing cale, Cutting prices isn't the only
answer, They need fun and pames, Theatre,
Experiences, Surprises, Popoup shops glve

established businesses the olwnce w rein-
vent hemselves and new ones the chance to
create a buzz, They allow bath to Lake risks,
iy b l‘.'([Jl'[lllI[!lll.ll arnd .‘i}l!lll.'llll_'lllb, ey s
what works and, above all, psychologically,
Ihey acd an element of urgency to shopping
— i you o't by it wehien you see i you konow
here won'l be a second clance,

Which is no doabt why all 1]'||'uul_l’|'| the
early autumn, during London Fashion Week
andd the Hf.l]nlmu]:-tu Desipn [estival, pap-up
shops enlivened the scene, bringing litthe
known deskners, avant-gacde croeations
and |;_'|l1;|rr'rﬁr|H offbeat notions to the atlen-
tlon of those with the cnergy to track them
down, Back in Aupust, 15 British brands -
including Beyond the Valley, Concrete and
Twenly8Twelve — wenl to New York and
played shop while in October 11 boutigques
from New York's Lower East Side came to
Londen's Newbrgh Street.

Then, too, queen of bandbags Anya
Hinclmarch has recently been enegising
her stores with “miniature popup shops',
offering customers complimentary mani-
cures by Cowshed, ice creams from William
Norrls, Howers from Scarlet & Vieler,

Here today, gone tomorrow, a
proliferation of pop-up shops promises
to enliven Christmas shopping, says
Lucia van der Post. Nustration: Chris Burke.

cakes from Primmose Bakery, makeovers by
Chantecallle and free make-up lessons, The
itdeit 14 0o keep customerns” curiosity ilive and
to entlee new ones in, Hindmarch fnvites in
ol |||:'r I]I:lllii.‘.' EII;I‘ .'\'ill..‘ III!I'!ll'I!. I.'i t‘[lnd Uf i.I.I'Il:l.
believes her customers would love to know
abeut, As well as bringing like to her stores,
it seins I|w},' cIIMJ lr-:;-ns[ her oy silis,
Sellridges has been exploring the notion
Fl’}l' (IUi‘(" sOe l'il'lll:‘I .“iI'I(J“ﬁT'i'I.'i'i g .'i['ILJIII .'Hlli
exciting ane-off events, including a pop-up
alwp comated by siylist Katie Grand. Others
have forused on innovative r|:'.aigr|, arl anel
ceramics. For Selfr itlggees the pop-up shop los
clearly become a way of life = all through
December there will be pop-up pantomines
every Saturday pear the Chiristras Groio
{itself a sort of annual pop-up shop) whilst
i1t FI'Iiln.}':i theres Eoing 1o b Gay Bingo
{gay as in “happy” as well as “gay” because
that's how the compere describes himself).
Meanwhile, officinldom hag got in on the
act. A scheme funded by Camden Council
and Camden Town Unlimited fave free
space in empty premises during the sum
mer o arlists and (i:*.-.qigm:r.-: o showcase
their wares, making the high streer look
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1" lirtde s 24 haoiars (Selbn Cltol s
iy Choc showceesent Listedd jost 72 hours)
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= {Old
wivim it the rathes

descr il s a f\ll".‘>||.|\:'
iy e ol 1the most exel
milein s 1)

loaking for
nt, rather for

those wanting somelhing cdgy, contem-
prerary, quirky and probably one-off, The
only
arls, o
lik

I Londor
il I}I'Ii"’llﬂ o

wnly is that whit vou find there
ts and Fashion

ly to have come across,
Clovend
L on Noven
market place. It's aiming squarely at the

lI'lIH'[.'- are

len The Shop
v 24 in the

financially canny shopper, with a big
emphails on the homemade, 161 be part
funly retail experience, part educational
'.L|||'--|'III|I, with each weelk 1|.|\'i||!_: diffe
|
nung froin Christmas decorations to

enl hosis |||~1r'.n|1'.t|_'||'ir||1r. how to creale

presents casily and affordably

Across the pond in Miami, where Arnt
Basel and Desipn Miami
are about to host the annual

l1'_"||i|{|l and art [e {r.liF‘

r, has

Robins, its co-founds

taken the idea of the pop
up to the most sophisticated
;II.l!lI.' yel, He's a pProperty
|!:-|f'|-1.|||:-| whose COMmpany,
Dacra, has turned an 18
sepuare block neighbourhood
intp an area buzz

architects

arl [
ery, fashion houses and the
like. He aims to take pop
ups L3 a new, SUPCror, more
cullurally orientated level
“Its all about reclaiming the
notion thal Helngs that are
special have more meaning.

It's about allowing the [z

digms o shitt and the Desipgn District is the

o liect ]Jl.l;'l' 18] ;]IJ':'] the |'|.L;'[|s|q' Franthses

and to experiment a bil moe”

ewandering what all this means in

v, the Gueel Iulll-[rm|1t;:.|1')' will
Flash Sneaker

Store which will sell tralners specially

ol what it calls

fesigmod by msic prodducer Mark Ronson

i wiornen will
be speclally packaged, tailored to the city
icks off in
50 Miami

5] -.:g.'l:--. for men and two

1 MNeww

the [rp-up Shone i in (it
York's Crosby Strect, then mov

for two weeks in Novenber, and next vear

vomies bl -|||r||u|:| .|r:|| will be .||.-|,-::rp|||.|ri|<'c|

by a

designer (think 5

(LR ted

Duncan Ouinn, a F

track ool

NuUsic,

1EASTIC
Rowy pomier wilel )

11
will

men

[ tlnlhﬁ i bwosstorey Mo house™ wler

hee will offer ready-to-wear, accessories and

Top: KlosKiosh ks a new initiative
that allows designers to presant
thelr work In a free pop-up kiosk,

|r="'i|J||3;|- suits, with a private

room for dinnera, melinpy

and invitation-only poker
pames as well as an ndoor

y Appomtinent Ol

cC

b I

Park Lane, ."-.-'Iu\_\'f';{rr, London
0210 doldl

toranglondon.

wr |..II||-:"|Ir||'
[{¥]
A
sl-a-heinnd picees will be sold in a silem

croquet court. Handl
20 artists a handh,
sy they swigh, Thaoy

Fleming is |

translorm in ar

one
wiction in aid of Bas Fisher Invitational, an
artlst-run alternative art space in the D
Destrict, Feneli will be offering a colle
af Hnived ediiio

while one of

(g ]

Arpentinas b

t-known fashion desipners,
:

Jessica Trosoan, will |l|:n11 some of he
ey € I.,.'Jlr'r'.i;z Rowley will sell her pe
ut |21 |||1|'\.\,.,
siting an installation

cial collection from a tricked

’1‘1-hii Yarnamono is on

in the (permanent) Y-3 store,

Clearly, 1% all going to be a riot bat it's
not for the cautious or reflective shopper,

If wou want it, ‘lul'lllll better buy i, And just
vernembier: Y had better be sunre o Hke
\"!I‘lil\"' Itis a ||I| h('l'l“l'ﬁl' '}.I'\]I ‘.'.'r.’l:llll‘ |H'
able 1o take it back, +

POP GOES THE BOUTIQUE
Anya Hinedmarch, 157158 Sloane 51, London W1
0207730 D515 wenwarmahing
Design Miami Limited Edition, from
ber 30 for a imlted period, Miami
IR
until Decen

L e

brangt

(0207770 B008 wwwirumant
Selfridges, Christmas
Dt el 400 Ol 51, London W1 (DE00-123
AO: wrww, dges.com). The Shop of Delight,
November 24-December 24, 26 The Market, Covent
Gaden, Lendon (www covent zardenlon 1, com.
The Travelllng Souk, a Ascr! oday (01865 821
835 wiww hetraweliingsouk com),
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